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Press Release - For immediate release 
PLMA’s 2021 International Private Label Yearbook 

Contact: Leonique White - white@plma.nl 

Private label maintains strong position across Europe 

AMSTERDAM, April 2021 - Retailer brands sustained their market share position above 30% in all but 
two of the eighteen European countries surveyed by Nielsen in 2020 for PLMA’s 2021 International 
Private Label Yearbook. Nearly half of the countries reached market shares above 40%, whereas the 
majority showed a positive market penetration.  

According to Nielsen’s data, Fresh & Frozen, Dairy and Health & Beauty are the top 3 product 
categories registering highest positive growth among the 18 countries. 

 “While taking account of multiple interruptions and ambiguities amidst the pandemic,” commented 
PLMA President Peggy Davies “the statistics for 2020 are an affirmation of consumers’ continuing trust 
in retailer brands.” 

In Europe’s largest retail markets, Germany and the United Kingdom, the private label share stayed 
well above 40% and retained its strong position.   

France reported a significant growth of 7 points to 38.5% market share boosted by the inclusion of 
sales from discounters, proximity stores and drives in the count by Nielsen for the first time. 

In Belgium, market share for retailer brands showed a slight decline which is mainly due to the decline 
in sales of confectionery and snacks in the country, according to Nielsen findings, while in the 
Netherlands a slight growth was tracked to 37.1% market share.  

In Spain and Switzerland with approximately 50% private label unit market share, nearly half of all 
products sold are a retailer brand. 

Portugal presented the strongest growth under equal research conditions and climbed to a 45% share, 
sustained by growth of nearly 5 points in total in four years since 2016. 

In Central and Eastern Europe, a strong private label market is evident since Nielsen first reported data 
for the region in 2003 with market shares above 40% in Austria and above 30% in Poland, the Czech 
Republic and Slovakia.  

The biggest increase was registered in Hungary. The country saw a 1.4% growth to 36.2% market share, 
its highest private label market share and growth ever listed. 
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Sweden led the way in Scandinavia, with market share climbing 1 point to 34% for the first time, while 
Finland stayed above 30%. 

In the Mediterranean, market shares were able to hold their position of 30% in both Turkey and 
Greece. In Italy, private label continued the trend upward in 2020, going to a 22.6% market share. 

According to Peggy Davies: “Private label succeeds in maintaining its strong position, even in saturated 
markets, and shows that retailers’ brands remain a primary option in the minds of the consumers. In 
many countries private label shoppers continue to choose private label above A-brands.”  

For more information about PLMA’s 2021 International Private Label Yearbook or to arrange an 
interview with Peggy Davies President of PLMA, contact Leonique White, PLMA International Council, 
at telephone: +31 20 5753032 or email press@plma.nl. 

******************************************************************************************* 
Founded in 1979, PLMA includes members that range from multinational corporations to small and medium 
sized companies. With executive offices in New York, an International Council office in Amsterdam and 
representatives across the globe, PLMA provides services to more than 4,500 members worldwide. PLMA 
presented its first trade show in the United States in 1980, its first trade show in Europe in 1986 and its first trade 
show in Asia in 1994. 




